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Introduction

The ten-year period between the First World Culturelink Conference held in June
1995 and the Second World Culturelink Conference held in June 2005, was
characterized by ever more rapid and important changes introduced by and developed
through the globalization processes in the field of culture. These changes, influenced
especially by the development of new information and communication technologies,
affect the very ways of communication. New ways and new actors of global
communication as well as new possibilities of networking and the role of networks in
promoting intercultural dialogue in the 21st century are examined in this book which
presents the contributions of 50 experts from Europe, Asia, Africa, the Americas and
Australia, representing different international and national associations, universities,
cultural institutions, and other organizations.

We live in societies which are, or are increasingly becoming multicultural. The
challenge of multiculturalism/interculturalism requires growing efforts in
international cultural communication/cooperation and intercultural competence. This
concerns especially new tasks and roles of cultural policies in the processes of
decentralization and regionalization of cultural development and cultural life. As the
role of the national state diminishes, local authorities and professional organizations
take over new tasks and functions in cultural policies and cultural development. It is
necessary to start developing cultural policies as shared policies, implying state and
private sectors, and civil society. This dialogue and partnership among the public and
the private sector and civil society in the process of reshaping public cultural policies
is needed in order to establish flexible and open approaches to cooperation.

We also live in a time in which the spread of information is faster than the analysis
of its cultural and social impact. Digital cultures, spreading from technological
backgrounds, concentrate on communication as the strategic input of cultural
development. They produce new changes: digital cultures are cultures of users, and at
the same time, they produce different digitalized art forms. Cultural policies,
however, do not fully recognize these new digital forms and the newly emerging
trends they set. Parallelling the acknowledgment of new actors in the processes of
cultural development, new types and areas of artistic and cultural creativity should be
better integrated into cultural policies.
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Part one and two of this volume are dedicated to globalization processes, their
consequences and the redefined roles of all actors involved in the cultural field (the
role of the state, of local communities, professional organizations, etc.). Cultural
policies and developing partnerships with civil society and the private sector are
analyzed. The topics of part three comprise cultural diversity - especially with a view
to Unesco’s Convention on the Protection and Promotion of the Diversity of Cultural
Expressions - the path of multiculturalism/interculturalism and new cultural
identities. Part four is devoted to the new ways of communication and cooperation, to
cultural networks and digital culture, and the uneven global spread of digitization,
while part five describes some relevant cultural networks’ projects in the making.

This book identifies the new tasks and changing roles of cultural policies related to
cultural diversity and the newly emerging digital cultures, and calls attention to the
impressive phenomenon of new ways and new actors in communication - all of which
announces a restructuring of the global cultural space. The interconnection of cultural
diversity, intercultural communication and digital culture expresses new approaches
to and prospects for cultural development and international cultural cooperation.

The First World Culturelink Conference resulted in intensified international
research activities in the field of cultural policies and led to the perception of a distinct
‘Zagreb school of cultural policy research’. May the Second World Culturelink
Conference and this book, with its wealth of contributions from a large number of
experts, result in intensified international research into the interconnectedness of the
three most important phenomena of today’s world - cultural diversity, intercultural
communication and digital culture - and contribute to the creation of what we have
termed un monde meilleur.

The Editor
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New Borders and the Borderless Cultures

Nada Svob-Dokié
Institute for International Relations, Croatia

In his book The End of Globalization. Lessons from the Great Depression Harold
James (2002: 1) claims that at the turn of the millennium: “Increasing economic
interconnectedness has led to a profound political and social revolution”. Indeed, it
can be said that the interconnectedness in all fields, whether economic, political,
social, cultural or any other has dramatically increased and provoked the abolishment
of disciplinary, intellectual, cultural and even physical and geographical borders
traditionally established during the centuries to help us understand and interpret the
world in which we live. Crossing of many cultural, systemic, intellectual or physical
borders has not been simple and easy. A large part of human history reflects the
efforts invested in crossing and overcoming what has been established either as
knowledge, social norm, or a geographical and territorial asset. Nevertheless, the
challenge of crossing borders of whatever character and nature is extremely exciting
as it provides for enlarged cultural, intellectual or geographical spaces in which
something new can be created, and in which everything happens in a slightly different
way.

Globalization as a process and as an ideology resides in the unprecedented
economic, technological and systemic expansion that has embraced the whole planet
and tends to interpret it as a market, a set of interactive communication networks and
the dominance of only one, capitalist, system of production. The process has been
extremely successful. Differences among economic systems have been almost
erased, or severely diminished. Societies and cultures are integrated into networks
and ever more ready to communicate and exchange cultural values. Spaces for
exchange and trade have invaded practically all domains of human work and
creativity. Markets have grown and diversified. All cultures have invested large
efforts in entering markets, in adapting to globalization and in modernization, which
is particularly reflected in the redefinition and change of cultural identities.
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However, the globalizing drive that dominates the planet has never been simple
and uni-directional. Not only has it caused resistance at all levels and in all cultures,
societies and states, but it has provoked an incredible amount of reorganization,
redefinition, reform, attempts to adapt and models that all stood for defence of
diversity, authenticity and originality in the newly created globalized world.
Globalization has brought new experiences and insights enabling new types of
creativity and the appearance of new cultures. Not all of these new experiences are
supportive of the enlarged exchange and communication in the present-day
globalized world. Some of them have provoked ultra-conservative reactions,
conflicts and the rise of intolerance. Globalization has obviously produced positive
and negative effects, which rationalize the analysis of the processes, showing both its
successes and failures.

The number of analysts and authors claiming that the end of globalization is now
visible grows almost as quickly as the literature on globalization used to grow only a
few years ago. The present-day globalized world allows for analyses of all its aspects
and developments on practical levels. This enables us to ask: what are, or may be, the
setbacks of globalization? Harold James points out that the “volume and volatility of
capital movements” (ibid: 2) increase instability of the already unstable economies,
and that the “crisis of globalization in terms of the social and political responses and
reactions” may be even more dangerous. Globalism fails because “humans and the
institutions they create cannot adequately handle the psychological and institutional
consequences of the interconnected world” (ibid: 4-5). The internationalized world
has been fundamentally managed by national institutions, hardly able to meet the
challenges of globalism. The same may be true of the cultural field. The strong
structures that have been enabling and shielding cultural and artistic creativity are
either ethnic or national cultures. Nevertheless, an open globalized cultural space has
enabled cultures to get in contact and fertilize each other’s creativity.

Interconnectedness therefore remains the key word of contemporary cultural
development. Whether it has produced good or bad results, the fact is that it has
opened up new spaces for cultural and intellectual creativity and that this has been
achieved through the elimination of the existing borders dividing cultures into strictly
ethnic or national. The removal of strict borders has produced blind spaces of cultural
identification and fortified individual identity and cultural choices. It has also become
the source of the new cultural creativity and of the production of new, borderless
cultural values.

The spread of global cultural values is based on their use of new technologies, both
in the production of cultural products and in their dissemination. Their “global
influence” widens through market networks, and it is supported by the logics of profit
making. The wide and fast spread of almost universally acceptable cultural contents
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has shocked national and ethnic cultures who are trying to protect themselves. Their
resistance to global influences is perhaps best expressed in efforts to protect cultural
diversity, mainly by protecting cultural creativity from market forces and usages.

In practical terms and in daily life global cultural expansion and reaction to it is
expressed in the redefinition and change of cultural identities. These are exposed to
global cultural market influences on one side, and to interventions of the nation state
on the other. While the markets are defined by profits and attempts to be
value-neutral, the nation state is driven by attempts to protect national and ethnic
cultural values at all costs, and to be profit-neutral. The main function of a nation state
in the cultural field is to shield the cultural values, histories and memories of a nation
and to provide for such a type of (inter)cultural communication that enables all
cultures in a state to express their cultural identities. It further promotes these national
identities while they enter international communication through programmes and
projects jointly designed by the state partners, and thus interpret international cultural
cooperation as having predominantly cultural value, and not being profit- and
market-oriented. In order to perform this duty, a national state has to be
“enlightened”, enabled to define its cultural values and policies, flexible and
decentralized in acting. Needless to say that in reality nation states rarely have such
abilities. Besides, cultural creativity is not very high on the list of their priorities, and
it is mostly at the time of crises that cultural and national identities gain attention, and
incite direct actions by the national state.

Globalization transcends cultural and national identification as the key framework
of cultural communication, and it therefore needs to open up other possibilities and
incentives for global cultural exchange. These reside in local and regional spaces
within nation states and in virtual spaces outside of any states. They play a major role
in endogenization of global trends and processes and in transcending the established
cultural identities, including the national ones.

The reinvented regional and city identities thus represent values of the revived and
reorganized national cultures. They re-introduce, and opt for socio-spatial definition
of identities. The identities developed through socio-communicational approaches
(Canclini, 2001) and virtual identities may now be localized. The influence of
virtual/global and socio-communicational approaches on local levels incites new
cultural and creative developments, open to global and local communication. They
represent a meeting point of global influences and national identity strategies, which
turns them into a weak point of resistance to globalism, and opens up ways for global
influences on national and ethnic cultures. The ultimate reaction of these cultures
may be very different: they either accept some influences and open up to make further
development choices, or they reject a possibility to enter global-local interaction and
close down. The Norwegian anthropologist Karl-Eric Knutsson (1996) pays
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particular attention to the analysis of the “closed cultural structures” and “closed
cultural constellations”. They tend to decline and perish. In this process they interact
with “open” cultural structures and systems that tend to develop further and survive
through communication. The contexts of human existence are defined in interactions
of closed and open cultural systems. Knutsson also mentions “cultural constellations”
and different dimensions of globalism and global developments. He presumes that
the communicational opening or closing of different cultures may be measured.
Those that tend to close perish indeed; those that open in different ways and degrees
persist and become different in the context of global cultural development.

The globalized world is therefore not flatly unique and universal. It may rather be
perceived as a network of co-existing different cultural worlds and values that need to
interact in order to exist and develop new values and creativity. A new dynamism
based on an increased individualization of values and cultures, that include
acceptance of cultural de-homogenization and cultural differences, reflects the
appearance of the globalized, borderless cultures. These are mainly perceived as
either virtual or the cultures of information societies. Supported by the new
communication technologies, cultural creativity becomes de-territorialized. The
created values are mediated through networks. This promotes utterly individualistic
approaches, values and choices, as well as a kind of solidarity in sharing information,
knowledge and creativity.

The borderless cultures nevertheless reside in specific cultural contexts of either
national or ethnic cultures. This is why they cannot avoid producing new borders,
best reflected in the digital divide, in sub-urban pop cultures and in hackers’ cultures.
These are clearly perceived in the cities that have become their residence.
Technological modernization is concentrated in city areas; new city tribes find their
cultural expression in the sub-urban pop cultures mainly confined to music, dance
and graphic arts, and hackers’ cultures are developed by the new technology
specialists working and living in cities that provide the best connections.
Paradoxically, in spite of highly individualistic approaches to creativity, these
developments make cultures more similar than diverse, more exposed to
communication and interaction than to solitary isolation.

The point, however, is that the borderless cultures do not and cannot avoid
producing borders, which are different from the traditional ones, but which
nevertheless indicate that the globally opened space for cultural creation is now being
structured, or re-structured in a new way.

This, as well as the previously mentioned global/local relationships, is best
reflected in cultural identities’ de-construction and re-construction. How are the
identities affected by the new, post-globalism developments, in which new cultural
borders have gradually been established?
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Firstly, they are ever more individualized, which is seen in processes of
deconstruction of corporate identities. The dissolution of the corporate Yugoslav
identity may be taken as an example. The Yugoslav identity initially evolved from the
pan-Slavic, romantic ideas on South Slavs’ unification at the end of 19th century. The
Yugoslav Academy of Sciences and Arts was established in Zagreb, in 1866, to
promote the idea of common origins of populations of Illyricum," i.e., South Slav
populations. The Yugoslav cultural identification oscillated over time and developed
in line with historical conditions: the establishment of the Kingdom of Serbs, Croats
and Slovenes after the First World War; the establishment of the Federative Republic
of Yugoslavia after the Second World War, and the inner dynamics of nation building
reflected in Yugoslav national and cultural identification. It should be mentioned that
the Yugoslav identification was first included in the third post-Second World War
census in 1961 (Sekuli¢, 2003). It therefore took at least around a century to establish
and promote the Yugoslav identification. However, the content of this type of
identification has never been clearly defined, but it might have stood for “nationally
non-committed persons” (ibid: 237), meaning, in practical terms “ethnically
non-committed persons”, whose choice was to stress the identity of state, along the
lines of political identification based in the tradition of the French revolution, as the
framework of cultural identity. The number of persons who identified themselves as
Yugoslavs oscillated in ex-Yugoslavia, in the period 1961-91, from the peak of 5.5%
to 3% of the total population. It was always evident that Yugoslavia consisted of a
number of nations (and ethnicities), but never of a Yugoslav nation. The attempt to
create and sustain this corporate identity depended on the state, and as it dissolved in
1990/91, such identification faded away. It was absorbed in processes of a painful
reinvention of “new” national and ethnic identities in the newly independent national
states established in 1990 and 1991, with the fall of socialism. Unfortunately,
reinvention of national and ethnic identities, inspired by geographical, historical,
religious, cultural and other references, reflected primarily conservative orientation
to past myths and histories. The promotion of references implanted in the redefined
identities was much below the level of civilized communication, respect for others
and tolerance. For a number of years such promotion of renewed identities relied on
mythic images and stories of ethnic and national superiority, and avoided
international communication that would inevitably balance this newly invented
“superiority” of a nation or ethnicity. However, the process helped clarification of a
set of references important for the national reinvention of identities. It might be said

1 The name refers to the Roman times and settlement of the Slav tribes in South Eastern
Europe. The term “Balkans” (covering approximately the space of the old Greek
“Haemus”) is of Turkish origin, and it was established in the 15th and 16th centuries.
“South Eastern Europe, introduced in the 20th century (with different connotations) stands
for a neutral geographic reference and covers “Illyricum”, “Haemus” and “Balkans”. Cf.
also Todorova (1997: 21-37).
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that this process may now be nearing its end, and that it is being checked in an ever
widening global cultural setting.

In practical terms, the European Union stands for a global cultural setting for the
Southeastern European region. The possibility to join the EU already influences
discussions on the re-definition of cultural identities, particularly stressing the
intercultural communication and relationships among majority and minority groups.
The need to clearly define one’s own identity appears in this setting as a precondition
for sound intercultural relationships, and the ability to tolerate and respect the others.
The deconstruction of blurred corporate identities is therefore the process that leads
to higher individualization, social responsibility and, hopefully, to better
communication among differentiating groups. Tolerance and intercultural
communication are possible when processes of de-construction and re-construction
are over. The Southeastern European cultures may be on the threshold of this phase
now. Liberated from the corporate collectivity, they are ever more individualizing
their positions in relation to each other, and they are becoming globally recognizable
even if they remain “small” or “weak” cultures. However, this new position that they
are struggling to take now introduces new challenges reflected primarily in influences
of global cultural trends on their weak and not well-researched structures and values.

The processes of redefinition of cultural identities have at the same time prompted
the new borders among (redefined) national cultures and orientated them to the newly
established nation states. At the present such states appear to be disorganized
transitional states that are far from being able to perceive problems of structural
cultural transformations. They are hardly willing to support complex projects, the
unique aim of which is not only national cultural identification. Thus the cultures of
the region are today encountering a new danger, the danger of shrinking their own
values and closing themselves to the inherited traditions in which the choice of values
has already been accomplished. The re-invented national identities may prove to be
an insufficient basis for cultural development, openness and creativity.

They may, however, also be used to orientate the redefined national and ethnic
cultures towards a more intensive cultural communication through which the
encounters with new borderless cultural values are possible and realistic. The process
may lead them towards the creation of new socio-communicational spaces and
contexts. Such efforts are reflected in cultural creativity and the invention of new
values, compliant to information societies, new technologies and new brands of
multiculturalism and intercultural communication. They all incite cultures to open up
new spaces of their own creativity, and to communicate within them. Such
developments are related to cultural identities and changes in the position of cultures
in global settings.

10
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If the re-established national and ethnic cultural borders tend to promote cultural
specificity and cultural diversity, the global spaces suck them into new
commonalities. In the information age cultures share information technologies,
exchange through the global (market) economy and accept human and cultural
diversity as a framework of their existence. Information societies are developing in
the plurality of social and cultural models, and this makes information societies and
e-cultures ever more diverse. Globalism is not imposing one model on all societies,
but helping the development of different models, based on a relatively standardized
technological background and the possible planetary reach of any culture. It may be
said that the new information and e-cultures are orientated toward the future. They
imply a positive, friendly attitude to technological development and to social
plurality, prompted by mutual understanding and solidarity.

Cultures may get closer through technologically prompted communication,
digitalization and new creativity spaces. In them openness does not coincide with
accessibility, but with an increased adaptation to different local contexts and different
cultural backgrounds. In this sense the new borderless cultures challenge the already
standardized globalizing processes of mass cultural production. They are not
territorialized, they do not belong to a particular ethnic or racial group of people, they
are not particularly marked by class identification, and they adapt extremely well to
different cultural contexts by being able to endorse almost any kind of cultural
consumption. Borderless cultures are always mediated, and their existence is
technologically prompted. This is their point of challenge and attraction for any and
all national and ethnic cultures.

In the perspective of borderless cultures, issues like national cultural identity
appear to be irrelevant. The tolerance is in-built in them. They straddle borders, but
they also produce regional and professional specificities that hallmark their social
roots and characterize substantially their identity. They are the outcome of the
situation in which globalization has indeed abolished many intellectual, professional
and cultural borders. However, with the end of globalization (James, 2002) these
have been replaced by either the reinforcement of old national and ethnic borders,
which produces the closed cultural systems that can barely be sustained (Knutsson,
1996) or by the new information cultures (Castells and Himanen, 2002), which are
openly spreading over the world and producing diverse cultural systems that may be
self-sustainable and fully developed in future. This is why it can be argued that
cultures have witnessed the end of one phase of globalization, and that they have now
entered the new era of borderless, technologically mediated cultures. It is also
becoming evident that the parallel existence of re-created national and ethnic cultures
refers primarily to local levels, while the borderless cultures are being developed and
persist at global levels. The interconnections and interactions between the two levels
are, however, quite clearly visible, which indicates that the cultural spaces, be they

11
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local or global, relate to the same and diversified sources of human creativity and
invention. In this respect it is possible to conclude that the cultures that have
established new borders, and those that appear to be borderless, are creating just a
new cultural interface, that represents a new challenge to creativity and that is
searching for new identification that would not be biased by either ethnic, national or
global limits to creativity.
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The Spectre of Globalization and Multiple Identities

Kirill Razlogov
Russian Institute for Cultural Research, Russia

The title of my paper comes evidently from the famous formula about the “Spectre of
Communism”, haunting Europe in the Communist Manifesto by Karl Marx and
Friedrich Engels. I have the feeling that our relations with globalization are
fundamentally the same love-hate relations as those with the advent of Communism
in the mid-19th century. In talking about the end of globalization we are playing a
curious video-game: in a video-game you can die a thousand times, coming back in
the next round.

In newspapers and magazines, as well as in scientific literature globalization is
treated mostly as an economic and political concept, a result of the activities of
transnational corporations and supra-national organizations.

On the other hand, globalization is part of everyday life all over the world. Of
course, there are some intellectuals who declare themselves immune to globalization,
they do not watch (or even have) a television at home and do not go to MacDonald’s,
preferring French restaurants, do not listen to the same music as their children (or
taxi-drivers) and go to classical concerts. But they are wrong about immunity: these
concerts themselves have passed through the networks of the market economy, as
have their dresses and costumes, office equipment or furniture. Even if we want to
remain outside this horrible mass-culture, in fact we are part of it as consumers and/or
participants. The question is how does global culture interact with the network of
subcultures, local, demographic (etc.) cultures?

My feeling is that the current notions of multiculturalism (co-existence of many
cultures in one society) or even interculturalism (relations between these cultures) are
very quickly becoming obsolete. Thus the notion of transculturalism, the possibility
to transcend your own (sub)culture and go to a neighbouring one - a bigger or just a
different cultural community, enlarging the context, that might (or might not) mean
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Major cultural communities are defined by their common language, on a state level
different from the national one and in the international framework - different from
English. Here again we step into a contradiction, reflected in the current joke, that
Great Britain and the USA are two countries, separated by the same language. From
this perspective “international” English is different from all national and regional
variants of English, each reflecting the particularities of a cultural minority. It is even
truer for accents.

In the former Soviet Union the so-called Union Republics (those that became
independent states after 1991) had two official languages for press and broadcasting -
their national language and Russian. After gaining independence Russian lost this
status in most of them, but survived in a diminished scope in the media. In fact,
English replaced it for the new elites and young people. This last remark is even truer
for major Eastern European Slavic countries (Poland, the Czech Republic, Bulgaria,
etc.). In fact, globalization took over where regional blocks failed.

Globalizing other parts of Europe was easier. Big transnational companies wanted
to be perceived as non-national: Nokia as not Finnish, Philips as not Dutch, Shell as
not British, Siemens as not German, etc. Market liberalization brought mass cultural
products to Western Europe sooner (just after the Second World War) than to the
East. The globalizing of Eastern Europe went more actively and quickly. These
processes are generating a renewal of understanding of cultural policies.

The main problem in the public-media relationship becomes cultural diversity
inside the mix of global mass culture. From this point of view, external relations
change into internal ones and communication processes become much more
complex. The key is a slight difference in meaning between the terms “popular” and
“mass”.

There are different kinds of popular culture: a Balkan culture and within it a
Croatian culture; there is a popular culture in Russia and in specific regions of Russia,
in France as well as in Burgundy, Alsace or around Marseille. Each time that
something appeals to popular feelings and not only to those of educated people, it
might be called popular. Therefore, we can say that there exist different popular
cultures all over the world and they try to communicate with each other. When
Europeans say “mass culture”, they usually mean this horrible spectre of
Americanization, which is forced upon poor people all over the world, who just do
not know what to do about it and how to counteract its “bad” effects. Globalization is
understood as cultural unification.

There is a different position. Some researchers do not think that “mass culture” is a
homogeneous phenomenon, but it has a unifying force - it tends to cover the whole
globe, it appeals to every age and every social stratum, in a word, it tries to be
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universal. Of course, it never really succeeds, whatever part of it we take - a hit song, a
blockbuster movie, or a star - but thanks to its diversity (which could never be
matched by any separate popular or even “high” culture), ability to switch very
quickly, from week to week, from day to day, from one tune, public figure, or
best-seller to another, it continually adapts itself to different kinds of audiences,
reuniting them in a more or less global network.

The use of the word “network” is not accidental, because everybody, at least in
Europe (West and East) is speaking of networking. Nevertheless, there is a huge
distance between cultural policy networking, establishing links between groups of
intellectuals, and the potential globalism of TV networks or cyberspace, including
everything from video games to the World Wide Web. Mass culture is ruled by
impulses, the main one being the commercial impulse - to maximize profits. In order
to do this, you need to maximize audiences, which means having to find the common
denominator for the population of the whole world.

As it is, this population is separated into groups and, as I already pointed out, each
one has its own popular culture. They form closed worlds, even if some kind of
interrelation between them exists. A tribal culture of a part of Africa and a Russian
traditional folkloric site can be linked by groups of tourists visiting both of them.
There is no integration between the two. Actually, for a variety of reasons, such
integration is impossible. These two kinds of popular culture are just not close enough
to each other to establish a real dialogue. And of course, there are a great many
similarly locally-defined popular cultures.

What are their relations with global mass culture? The majority of these local
cultures stand no chance of invading the global networks of the media. But sometimes
things happen.

If we look closely into the Russian part of the global mass culture, we find different
phenomena: adaptations (digests or films and TV series) of classical novels,
especially by Leo Tolstoy or Dostoyevsky, the idea of the Russian soul, Rasputine,
vodka, the tennis player Kurnikova... The most recent and the only entertainment
industry example is the Tatu group - two very young singers pretending to be teenage
lesbians, more crying than singing about their passions and pains. Love and sex
appeal to young audiences everywhere.

And there is another example of the same kind: in a region of Algiers we find a
local kind of popular music dealing mostly with love and sex. Such local tunes exist
everywhere. This one is called rai. And this small regional product, which enjoyed no
special popularity even within North Africa, almost by accident (very much like the
Russian singers), came out into global mass culture and for a while was part of it. This
can be partly explained by the fact that, as it happens, the things that interest most
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people are pretty basic - sex and violence. And those can be the expressions of very
different meanings. But why precisely Tatu, rai, reggae, or lambada?

I study mass culture and am supposed to be a specialist in this field. Once I went
outside Moscow to the ancient city of Tver, powerful in the Middle Ages but now
deeply provincial and much smaller than the capital, at one time its rival. Here I
discovered the lambada. Everybody danced it, though I, a popular culture scholar,
had at that time never heard of it. Then I found that the lambada was danced not only
in Tver, but also all over the world. The dancers were not researchers in folk music,
but just ordinary people, living in a mass culture. I was able to discover a popular tune
from Latin America in a small town in Russia only because it became a really
universal global phenomenon, made universally available by the media.

Of course, apart from the lambada, there are thousands of dances in Latin
America. There are different kinds of musical groups in Russia, of popular music in
North Africa and next to Tatu or the rai you can find hundreds and thousands (even
millions) of other performers that never wanted to, or succeeded in, joining the global
mass culture. It just happens that mass culture can adapt itself and find a way to
integrate these popular cultural phenomena, and the dialogue between Tatu, reggae,
rai and lambada can happen everywhere, including here, on European or Russian
territory. And this kind of dialogue is fundamentally unlike traditional travels of
artists or tourists. In the global networks they are not exotic but equal.

A different problem is the relationship between mass culture and subcultures,
including this time not only regional or national, but also “high”, “youth”,
“minority”, etc., cultures. These and other subcultures tend also to become closed
worlds, they expressly do not want to be part of the mass media network but rather
forge group cultural identities.

Many intellectuals and artists point out the contradiction between wild
“capitalism”, reigning in the world, and the fundamental cultural values most
countries still live with. It explains the importance given to contradictions between
cultural and economic development. Members of the Russian Academy of Sciences,
especially scholars of literature and the arts, emphasize their pessimism about current
cultural development and the feeling that the wild market is killing true culture. Many
intellectuals and artists, not only from the East, but also from the West share this
feeling.

Economists and policy makers, on the contrary, concentrate upon the absence of
fundamental contradictions between culture and current development, cultural
economics and the global and local market economy.

Most scholars refuse to acknowledge the cultural roots of the present conflicts,
concentrating mostly on their economic, political and military aspects. On the
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contrary, broadcasting transfers throughout certain territories a clearly political and
culturally acceptable image of unacceptable wars and conflicts.

Looking at general trends and local specificity of different transitions defined the
plurality not only of cultures but also of scenarios of future development for Central
and Eastern European countries in relation to the theory of multiculturalism. The
focal point here is the problem of cultural adaptation.

A consensus was achieved on the impossibility of automatic adaptation to Western
standards. The misadaptation, or radical refusal of modernization proves itself an
impasse. As for the two other scenarios - selective adaptation and co-adaptation or
modernization of a convergent type - its results depend on the combination specific to
each country of leading national and minority cultures and their interrelation,
bringing forward pathologies of transition.

This is not an essentially European problem. Most representatives of traditional
groups feel that mass culture falsifies their heritage, values and aspirations.

Let me take a Japanese example. Worldwide mass culture, at one point, adopted
the oriental martial arts and more specifically the “ninja” tradition in stories and
films. It became one of the most popular myths in action movies. For the Japanese,
this use of a secret teaching was intolerable. The word “ninja” disappeared from the
titles of such films when they were released in Japan. In this and many other cases, the
subculture, instead of being proud to get access to the media, was ashamed of the
transformations that their values endured going through the networks. The resulting
mixture is well illustrated by the popular American film Teenage Mutant Ninja
Turtles. A Frenchman invented the story; the myth was Japanese, first illustrated in an
animation series. And the turtles have those European classical names of Donatello,
Michelangelo, Leonardo and Raphael.

This shows that the phenomenon of mass culture is not exclusively American, as
some cultivated Europeans tend to think. And North American culture itself is a
symbiosis of Indian, African, European (Hispanic, Anglo-Saxon, French, Dutch,
Eastern European, Scandinavian, etc.) and, increasingly, Asian traditions. In
California, the recognized world centre of the entertainment industry, almost 30% of
the population are of Asian descent and less than 50% are white.

On the one hand, the melting pot of the New Continent became the basis of
intercultural polylogue and transcultural mentality that some intellectuals see as the
future of apprehending cultural diversity and globalization. New communication
technologies put it on a universal level. That is why mass culture adapts itself so
easily to different cultures everywhere in the world.
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On the other hand, US (American) culture(s), that is seen by the world majority as
the global culture is (and are) in fact very different from the transnational product of
Hollywood or Microsoft. The Matrix and its sequels are much more adaptations of
Japanese video games than the expression of American national character (in
whatever meaning of the word). Inside the United States, California is perceived as a
foreign entity, a state within a state, not only culturally but also politically. Ethnic
identities in the New World are multiple by definition. Looking for national
American identity is a difficult and contradictory task and it takes the scholar more to
Utah, Arizona or Texas than to L.A. or New York. The combination of Mormon:s,
Indians, Hispanics, and Black and White supremacists is a better reflection of
American unity than the cosmopolite crowd of entertainment and cultural capitals,
even if they are located in the US.

In different meetings and conferences, Europeans constantly complain that
American mass culture, MacDonald’s and Coca-Cola, are killing us. What will
happen to the real culture with which we have been familiar for centuries? We should
just remind ourselves that on the highest level of what is perceived as “American”
mass culture we always find Europeans. Limiting our examples to Hollywood, we
find the Austrian Arnold Schwarzenegger, the Italian Sylvester Stallone, the Dutch
Paul Verhoeven, the Belgian Jean-Claude Van Damme... And this is of primary
importance as far as dialogues are concerned. The cultural diversity we are looking
for may be realized this particular way.

Why have those people, born and raised in Europe (with the exception of Stallone),
moved to the United States? For the simple reason that their skills were not valued
enough in Europe, where the cultural elites, dreaming about competition with the
USA, despise mass culture and are powerful enough to break its blossoms.

This is how world mass culture becomes more and more Asian or European
through California. Global culture becomes a place of dialogue between components
grown from different roots and traditions.
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Of the benefits of globalization, I am very suspicious. I cannot accept an
unquestioned belief that it should produce more equitable life conditions for the
current world population, especially if that is expected as the consequence of an
abstract moral imperative. At least, unless we became aware of what kind of
imperative globalization itself is.

Moral imperatives?

Globalization is a morally neutral concept. It is neither good nor bad, but it may be
motivated for good or bad reasons, and bring about more or less good or bad results.
Such opinions are very diffused and they never ask who is motivated nor do they say
who is judging the results. In the same way, John Dunning (2003: 12) is able to make
a distinction between globalization as the connectivity of ind